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= All confidence

Confidence Down

indices down in
2011

READY. SET. GROW!

e==sConsumer
Confidence

= CEO Economic
Outlook

Small Business
Confidence




The World Economy

GDP of Advanced and Emerging Economies

The EU is long way away from =
saving the Euro

$50.00

Fiscal austerity will slow down
growth $40.00

Emerging economies have
less capacity to act as 1
cushions

$30.00 === Advanced

trillions

e==mEmerging & Developing

$20.00

U.S. and EU politics make
decisions difficult $10.00

$0.00
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Global GDP: The Five Biggest

$20.00

$18.00

= China surpassed
Japanin 2009

= The United States is
projected to cede

e JSA

trillions

e China

the # 1 slot to China ik
Some time after : e Germany
2020 e France
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= Dragging down the

PIIGS

GDP of Selected Euro Countries

rest

ortugal: on the brink

reland: end of the
Celtic tiger

taly: downgraded

reece: insolvency

pain: tipping point?

trillions

s GErmany
France

s Jtaly
Spain
Greece

Portugal
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e e |reland




Commodity Prices Will Remain High

Food Index

99.00

All Index

56.00

= Historically food price %
hikes corrected 220
themselves quickly o

97.00

= Now, they are projected ..,
to remain high 56.00

95.50
95.00

94.50

- 55.00

- 54.00

- 53.00

- 52.00

- 51.00

- 50.00

49.00
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e==sFood Index

e[| Index




U.S. Household and Consumer Debt

$16,000

= In April 2011, U.S.
consumer borrowing
rose by $4.82 billion for  s12.000
a 7t consecutive month,
primarily driven by auto
and student loans.

$14,000

$10,000

billions

$8,000
e==sHouseholds

e===Consumer Credit

$6,000

$4,000

$2,000

S0
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U.S. Household and Public Debt

120%

[ y—
yAR

= Getting the house

in order will be a J
long-term process i

e==sHousehold Debt

Public Debt

As percent of GDP
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Public and Private Debt in the Global Context

UK
Japan

Spain
L

Portugal
France
Italy

S Korea
us
Germany
Australia
Canada
Greece
China
Brazil
India
Russia

Public and Private Debt, 2010 Q4, % of GDP
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Government

® Financial Sector
Companies

m Non-Financial Sector
Companies

W House-holds




U.S. Personal Savings Rates

again in 2008 to
5.1% 2011 Q1
= Still no way near

their 80’s peak of
11%
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Home Ownership Rate*

70.00

5% drop in rate since
2004 peak o

68.00

Rate increased mostly &0
due to easier credit 66.00
between 2000 and 65.00
2005 64.00

63.00

Moving back to
historic rates

62.00

61.00

60.00

*as of 2011 2nd Qtr
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Housing Inventory

140,000

120,000

= 2010 vacancy rates
decreased for the first
time in a decade ¢

100,000

60,000 M Vacant

u Sti” the higheSt fOf a M Renter Occupied
d eca d e 40,000 Owner Occupied

= Highest in the South o

0

*thousands
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Foreclosure Backlog

Top Ten States by Negative Home Equity as Share of Total

= As of 2011 Ql 27.7% of 70%

down from 27 5% 2010 Q4

= At the current pace, NY will
require 62 years to repossess

60%

50%

40%

213,000 in severe default 30% T T
= FL will require 49 years, 20% e

despite a 43% reduction to o

260,000 cases

e

- =" MA and IL require a decade
# each
)




Small Business Owners Without Adequate
Financing

= Financing remains an issue
despite SBA cap increase,
stimulus, etc.

% of Respondent
Reporting Difficulties

=== Availability of Loans
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= Between June 2009 and
June 2010, the value of

business Ions dropped
by $43 billion — 6.2%.

* This compared to a
drop of $156.2 billion
— 8.9% — for large
businesses

740,000

720,000

00,000

680,000

660,000

640,000

620,000

600,000 -

580,000 -

560,000 -

540,000 -

Small Business Lending

2005 2006 2007 2008 2009 2010 2011Q1

40,000
- 35,000
- 30,000
- 25,000
20,000 mm Total Value of Issued
Small Business Loans
(millions)
- 15,000
et of Small Business
Loans
- 10,000
- 5,000




= 7a Loan demand

SBA Loan Trends

S25

increasing fast

(%)
c
2
€

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011*
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M 7(a) Regular- Amount Approved
B 504 Regular- Amount Approved

*annualized




Lender Commitment

: $5,600 51.79%
25 Largest Banks* $5,700,000 0.06%

Top 25 SBA Lenders 25 Largest Banks*

SBA 7A SBA7A .
Loans Loans —
34% 0.06%

*By total deposits, in ‘000,000
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The Perfect Lending Storm

Franchise Loan Supply

—3

F?énchiseloénﬁ

Capital markets colla;;é_ :
Good bye non bank lende

““lenders

Dramati

| "~ lending

2011 2012
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Recovery?

Length of Sharp Post WWII Recessions

] The average pOSt 1948 to 1949
WWII recession 1953 to 1954
laSted 11 months 1957 to 1958

* The last recession 173t
ended in June . S

2009 after 18
months

" This was 28
months ago

1990 to 1991

2001

2007 to 2009




Unprecedented Post-War Unemployment

12.0%

5 Over40% of unemploy

out of work for more
than 6 months

= 75% of those for more 6o«
than 12 months

4.0%

* Highest in the West (over.
12% in CA) 2.0%




Unemployment by Age Group

18
= Unemployment rate is

highest for the young

16

14 w16 to 24

Since 2001, the rate has 2% 10 30
grown the fastest for 70 ™ e 35 10 44
to 74 year-olds 45 to 54

55 to 64

In absolute terms, the 65 0 69
number of unemployed 70 t0 74
grew the fastest for 65
to 69 year-olds

. 75+

Average




Changing Labor Force

= Between 2010 and

Civilian Labor Force Participation Rates by Age

2015, 13.6 million -
people will retire 60.0

By 2018, the share of s
55 year-olds and older ,,,
in the labor force will
grow 8% faster than

that of 25 to 34 year- o
olds. 100

30.0

0.0

1988 1998
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55to 59
B 60 to 64
I 65 to 69
B 70 to 74

75t0 79

Average



Aging Labor Force

Civilian Labor Force by Age (in thousands)

m The fastest growing m65t074 m75andolder
segment of the civilian
labor force between 2008
and 2018 are the 65 to 74

year-olds

1988 1998 PAVOL)

Full benefits take place when the retiree reaches the age of 66.
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Business

Social sciences and history

Health professions

Education

Psychology

Visual and performing arts
Biological and biomedical sciences
Communication/Journalism
Engineering

English language/literature

Quality of Labor Force

= Are these the graduates we need in the coming years?

100,000

200,000

300,000

400,000

Top Ten MA Degrees*

Education

Business

Health professions

Engineering

Public administration

Psychology

Computer and information sciences
Social sciences and history

Visual and performing arts

English language/literature

*most current estimates available
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40,000

80,000

120,000

160,000




Growth of New Franchise Brands

Number of Franchise Brands Added each Year

a¥a - a N -
JU U J1U U JOUI I
350

annual increase of 36% to
over 3,000 brands o
250
— 2001 to 2005 peak: N
compound annual increase
in brands of 71% 'y
— 2005 to 2010: compound 1:2 |
annual increase of 14% '
O o

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

*estimate
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Franchised Units Opened

Franchised Units Opened and Continuity Rate*

20,000 93%

18,000

- 92%

= Slowing pace of new -
openings 14,000

- 91%

- 90%

I i 6 B Franchised Units
= 2010 first year since 2007 Fgnehiegd o

10,000 89%

with improved continuity o

====Continuity Rate
6,000
rate .,

- 88%

4,000

- 86%

2,000

0 85%
2006 2007 2008 2009

*Based on 400 brands
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Franchised Units Opened and Transfers

35,000

= 2010 new franchised 30,000

6%

units opened and
transfers down 12%
from 2009

25,000

20,000

15,000

10,000

5,000

0

2006 2007 2008

*Based on 600+ brands

READY. SET. GROW!

m Opened Units

Transfers

=== Change Year-end Units




Franchised Unit Closures

= 2010 first year since
2006 with declining
terminations

B Terminations s===% Change

2005 2006 2007 2008 2009 2010

*Based on 600+ brands
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Franchised Unit Growth/Decline over Most Current
Five Years

READY. SET. GROW!



2011 Franchised Growth Highlights

= Highest Estimated Growth = Going Fast
— Health & Fitness (9.2%) — Video (-4%)
— Child-Related (4.9%) — Automotive (-3.6%)
— Education (4%) — Retail Stores (-2.7)

— Expected to continue in 2012 — Expected to continue in 2012

Total projected 1% growth in franchised units in 2012 , down from an estimated 1.2% in 2011.
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